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The Quaker Trailer Company
 A Devon Business in the Mid 1930s

Meg Wiederseim

According to Mobile Home Living, 1936 was a great year for 
the travel trailer industry, and it resulted in one of the fastest 
business growths in United States history. The economy was 
improving after the Great Depression, and the interstate 
highway network provided a way for trailer owners to drive 
leisurely across the country for a few days or weeks and then 

return back home. Families everywhere were yearning to 
follow the “trailer trail,” 1 and Philadelphians were said to be 
leading the way in this part of the country. 2

There was a model for every budget ranging from about $300 
for an economy version—roughly $6,450 in 2023 dollars—
to many thousands for a luxury option. By comparison, 
an American consumer could purchase a Ford sedan for 
about $625 at that time. The “bread loaf ” was the look most 
associated with trailers of the era, and the interior of the more 
simplified versions typically consisted of thin plywood walls 
and Linoleum covered floors. A car battery could power fans, 
lights and radios—just like home. 3

Sherman’s Covered Wagon was the first business to mass-
produce travel trailers, but the competition ramped up almost 
immediately. The Quaker Trailer Company was one of those 
companies.

Quaker Trailer Company’s Beginnings
In December of 1935, Quaker Trailer leased a two-story 

garage building in Philadelphia, 4 and it began placing ads 
in the Philadelphia Inquirer for trailers priced at $395 and 
up, offering a living room, bedroom, kitchen and bath. 5 The 
company shared a showroom on North Broad Street with the 
Equitable Automobile Finance Company, a business dealing 
in repossessed cars. 6

Two months later the Philadelphia Inquirer quoted Quaker 
Trailer President H.T. Larzelere:

“While trailers have been in more or less general use 
throughout the West for the past several years, the 
demand for the ‘homes on wheels’ in this section of the 
country has far surpassed all our expectations.

What better way to travel than by trailer? Make as much 
time each day or as little as you wish; make as many 
side trips as you like; if you find a spot that particularly 
enchants you, stay there as long as you like. When you 
travel by trailer your schedules are a pleasure, because 
they are of your own making and breaking, if you choose.

After a day’s comfortable driving, pull into one of the 
numerous trailer camps for the night. If the camp you 
choose is situated near a lake, take a dip while your 
dinner is cooking on your trailer cookstove. After dinner 
more than likely, you’ll chat with other trailer travelers 
about roads and spots of Interest in the vicinity, about 
destination, or where to find the best fishing. Some of 

Life Magazine featured a luxury Travel Trailer on the 
cover of its February 1936 issue, and it is believed that 
such favorable press coverage was partially responsible 
for the trailer boom. Magazines from Popular Mechanics 
to Woman’s Home Companion heaped praise upon the 
benefits of trailer camping.

Source: “The 1930s Travel Trailer Camping Craze,” 
The Vintage Traveler, July 10, 2011, thevintagetraveler.
wordpress.com/2011/07/10/the-1930s-travel-trailer-
camping-craze/ (accessed February 24, 2023). Image 
source: Travel Trailer, A Visual History of Mobile America.
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your fellow campers may be playing bridge or ping-
pong in the game rooms at the camp, or dancing in the 
auditorium. You return to your trailer, relaxed, and 
turn in for a refreshing night’s sleep to awake the next 
morning and you’re off again over new roads, the lure 
of what’s over the next hill ever beckoning.” 7

On this 1926 map, the lumber yard 
area was owned by Clayton A. Lobb 
& Sons (including Walter L. Lobb), 
and it was located between the 
railroad and the Philadelphia and 
Lancaster Turnpike, also known as 
the Lincoln Highway. In 1936, the 
eastern portion of this property  
would become the new home of the 
Quaker Trailer Company.

Source: 1926 Map Atlas of Properties 
on Main Line Pennsylvania Railroad 
from Overbook to Paoli, 1926, Plate 27.

This Morning Post photo collage shows the Quaker Trailer Company 
buildings at the new Devon location—the Office attached to the end of 
the large Plant (LEFT), the Display Room (LOWER RIGHT) and an additional 
building located between the Plant and the Pennsylvania Railroad (UPPER 

RIGHT). Source: August 20, 1936, The Morning Post (Camden, N.J.) p. 17.

Quaker Trailer’s Move to Devon 
Quaker Trailer Company must have felt it 

needed a larger space almost immediately, 
and the Philadelphia Inquirer published a 
notice in early June announcing a proposal 
to increase its capital stock from $10,000 to 
$100,000. 8 Shortly afterward, on June 22, 
1936, the company paid $30,600 to Walter L. 
Lobb & Co., Inc. for roughly 4 1/4 acres (and 
several existing structures) in Tredyffrin 
Township in the area where Lobb operated 
a lumber yard. The purchased acreage was 
between the highway and the Pennsylvania 
Railroad in the area occupied by today’s 
Whole Foods Market and neighboring 
businesses.

In August, Quaker Trailer officially 
announced that due to increased 
manufacturing demand, it had relocated its 
general offices, factory, and display rooms to 
a site on over five acres of land on the Lincoln 
Highway in Devon. (They must have somehow 
added an additional 3/4 acre.) The main 
manufacturing building contained 35,000 
square feet of floor space and was designed 
for assembly-line production. The facility also 
included a machine shop, paint shop, forge 
and easy access to the Pennsylvania Railroad. 9

Prompted by the news of the move, Charles Devaney, president 
of the Main Line Airport in Paoli, flew his open-cockpit Waco 
10 biplane over Devon to see for himself the new manufacturing 
company being so widely advertised, and photograph the site 
from the air. (For helpful perspective, see his photograph in the 
sidebar “Charles Devaney’s August 2, 1936 Aerial Photograph” 
on page 12, and a more recent view in “Roger Thorne’s 
October 9, 2009 Aerial Photograph” on page 13.)
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The Philadelphia Inquirer reported that all of the 
officers and directors and most of the stockholders 
of the company were from Philadelphia. At age 
28, Robert M. Rakestraw, Jr., who had previously 
managed the Equitable Automobile Finance 
Company at the shared N. Broad Street location, 
became the newly-elected president. It was noted 
that Rakestraw was “able and energetic” and that 
he would be assisted by others with demonstrated 
experience. 10

1936 Growth
In September, the Egyptian Theatre in Bala 

Cynwyd was showing a March of Time documentary 
called Highway Homes featuring the development 
of the auto trailer industry. A Quaker Trailer was on 
display in front, and it was reported that “hundreds 
of people inspected it and marveled at its sleeping 
accommodations for four, its spacious quarters, 
electric lights, running water, modern cooking and 
washing facilities, etc.” Americans continued to 
be fascinated with making trailers their “Highway 
Homes.” 11

As the year progressed, Quaker Trailer Company 
continued to pursue distributors. In October, they 
announced that W. M. Anderson Motor Car Co. 
would be the new representative for Philadelphia, 
Montgomery, Bucks and Delaware counties. 12 In 
the Washington D.C. area, Grove Travel Coach Company had 
Quaker Trailers on display in their showroom in November 
and described them as the trailer for “comfort, economy and 
long life!” 13

Additional distributors were hired in various areas of 
Pennsylvania, New Jersey, and Delaware. 14 Many reps seemed 
to come from the used-car world.

Three new 1937 models were announced in December, 
and President R. M. Rakestraw reported that, “Interest in and 
sales of Quaker trailers have far surpassed our most optimistic 
hopes. Every day we are given tangible evidence of the great 
and growing trailer consciousness on the part of persons 
in all walks of life. Our job is to meet various requirements 
with models which, in each price class, will give the utmost 
in trailer value. Our sales records show, I think, that we are 
already accomplishing this in a manner entirely satisfactory 
to a trailer-minded public.” 15

The Quaker Trailer Model 47 was priced at $695 and was 
described as providing “outstanding luxury in the four-person 
trailer class.” The Model 67 sold for $965 and was a “big 
brother” to the Model 47. It was larger and more extravagantly 
furnished. Lastly, the Model 97 was priced at $1495 and 
was described as an “exclusive English type—actually the 
equivalent of a modern seven room apartment.” 16 There was 
also a horse trailer offered for $495 and a dog trailer for $145.

“We saw your ad in the Tulsa World—we want a car 
and a couple of trailers.”
Source: Tulsa World, December 20, 1936, p. 38.

The ad above describes not only the Model 30 trailer for $495, 
but also “Dealer Week” for prospective franchise owners. Source: 
August 19, 1936 Evening Star (Washington, D.C.) p. 13.
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1937 Boom and Bust
By the end of 1936, it was estimated that roughly 60,000 travel 

trailers had been built by about 300 trailer manufacturers, with 
a million dollars invested in plants. Projections for 1937 called 
for production of an additional 200,000 trailers. Although the 
industry was thriving, there were signs of growing pains as 
the year ended, and many states were expected to pass laws 
governing trailers in the coming months. The automobile 
industry had gone through similar stages. 17

Quaker Trailer continued its rapid growth, and early in the 
new year, they were actively advertising in the Philadelphia 
Inquirer for machinists, body, cabinet, and mattress makers.18 
An overnight watchman position paid $15 per week.19

Quaker’s marketing indicated that it wanted to appeal to 
a family’s “spirit of adventure [and] desire to go places.” The 
design was made for not only “accommodating at least four 
or five members of that man’s family, but for the purpose of 
taking him to places in comfort and inexpensively.” 20

(ABOVE) Advertisement looking for new dealers in the 
Lehigh Valley. Source: Morning Call, (Allentown), April 
28, 1937, p. 20.

(RIGHT) This advertisement for the Devon Country 
Fair raffle (to benefit Bryn Mawr Hospital) at the 1937 
Devon Horse Show includes, in addition to the “Devon 
Cottage” grand prize description, mention at the bottom 
of a 1937 Ford V-8 Coupe and Quaker Trailer, offered as 
another tempting prize.

Throughout the winter and early spring, Quaker continued 
to push for dealers. Ads in Virginia, Maryland, Delaware, New 
Jersey, New York, Connecticut, Massachusetts, Florida, and 
Pennsylvania continuously touted “big money” and “quick 
sales” 21 for reliable and aggressive salesmen. 22

By late spring, it was estimated that the number of trailer 
manufacturers had reached 600—double the number from just 
five months before. 23

Locally, the nearby Devon Horse Show and Country Fair 
publicized its raffle drawing that included a Ford V-8 Coupe—
with a Quaker Trailer attached.

(continues with “Receivership and Sale” on page 11)
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(LEFT) Could this be the young 
Robert M. Rakestraw posing 
on the left in front of the 
Model 47?

(OPPOSITE AND BELOW) 
Selections from the 1937 
Quaker Trailer Brochure.

Courtesy of Meg Wiederseim
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Excerpted from Vol. 56 No. 4 of the Tredyffrin Easttown History Quarterly

C
op

yr
ig

ht
 ©

 2
02

6 
Tr

ed
yf

fri
n 

E
as

tto
w

n 
H

is
to

ric
al

 S
oc

ie
ty

. A
ll 

R
ig

ht
s 

R
es

er
ve

d.
 A

ut
ho

rs
 re

ta
in

 c
op

yr
ig

ht
 fo

r t
he

ir 
co

nt
rib

ut
io

ns
.

Th
is

 p
ub

lic
at

io
n 

or
 a

ny
 p

or
tio

n 
th

er
eo

f m
ay

 n
ot

 b
e 

re
pr

od
uc

ed
 o

r u
se

d 
in

 a
ny

 m
an

ne
r w

ha
ts

oe
ve

r w
ith

ou
t t

he
 e

xp
re

ss
 w

rit
te

n 
pe

rm
is

si
on

 o
f t

he
 p

ub
lis

he
r.

C
on

ta
ct

 th
e 

S
oc

ie
ty

 fo
r p

er
m

is
si

on
 to

 u
se

 a
ny

 c
on

te
nt

 in
 th

is
 p

ub
lic

at
io

n.
Th

e 
S

oc
ie

ty
 d

oe
s 

no
t a

cc
ep

t r
es

po
ns

ib
ili

ty
 fo

r t
he

 a
cc

ur
ac

y 
of

 th
e 

in
fo

rm
at

io
n 

he
re

in
.
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